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Basic Facts about Alcohol
by Doy Moyer
Some basic facts about alcohol, provided by the Centers for Disease Control:

Under the category of drinking “too much,” the CDC says that
“excessive alcohol use led to approximately 88,000 deaths” each
year in the United States from 2006-2010. Excessive drinking was
responsible for 1 in 10 deaths among working-age adults aged 2064 years, and “most people who drink excessively are not alcoholics or alcohol dependent.” They further list a number of risks associated with drinking. What intrigues me is that they list “some
persons who should not drink any alcohol,” and among them include those who will be “participating in other activities requiring
skill, coordination, and alertness.”
Then I immediately recall…
“Therefore be on the alert, for you do not know which day your
Lord is coming” (Matthew 24:42).
“Therefore be on the alert…” (Acts 20:31)
“Be on the alert, stand firm in the faith, act like men, be strong” (1
Corinthians 16:13).

“With all prayer and petition pray at all times in the Spirit, and
with this in view, be on the alert with all perseverance and petition for all the saints” (Ephesians 6:18).
“So then let us not sleep as others do, but let us be alert and sober” (1 Thessalonians 5:6).
Should any of this factor into decisions about whether Christians
ought to be drinking? Or, to put it another way, what is the wise
and discerning choice to make?

Drink Responsibly??
by Allen Dvorak
Public image can make or break a business and thus businesses
must be interested in promoting a positive image of themselves
and their products or services. I believe that public image is exactly why during the holidays the beer companies become concerned with people exercising “self-control.” They run television
commercials that warn us to use alcohol with caution. “If you
drink, don’t drive. Don’t ride with someone who has had too
much to drink.” “Friends don’t let friends drive drunk.”
I believe such commercials give good advice—at least to a certain point. Please forgive my sarcasm, however, if I observe that
these companies who are so concerned with people acting responsibly are the same ones who sell a product, which, by its
very nature lends itself to a “lack of self-control.” That is like
giving a red-hot poker to a child and telling him not to bum
himself. Why give it to him in the first place? Makes no sense to
me.
I agree that it is important to know when to stop drinking. The

safest time is before you begin! The American Medical Association has said. “There is no minimum BAC (blood alcohol concentration) which can be set at which there will be absolutely no
effect.” Ethyl alcohol is an intoxicant: it is a poison and even in
small quantities affects one’s moral judgment and physical reaction time.
The commercials do not advise people to refrain from alcohol.
That would be the sure way to avoid the suffering that alcohol
causes. However, the commercials are funded by companies who
make money selling alcohol—and the more people drink, the
more money these companies make. For beer companies to lead
the fight for self-control is like putting the fox in charge of
guarding the hen house.
The commercials suggest that one should not drive while drunk.
The impression left is that I can get totally drunk, but as long as I
do not drive a car, society tells me that I am a “wise drinker.”
Makes no sense to me. What about all the suffering caused by
those drinkers who do not drive? Alcohol lowers inhibitions,
meaning that drinkers will often do things that they normally
would not. That includes sexual immorality and domestic abuse.
Instead of humorous commercials, perhaps the beer companies
should show pictures of people and families destroyed by “the
brewer’s art.” Those commercials would not sell much beer, but
at least they would give a clearer picture of the fruits of alcohol.
Satan has always specialized in lies (John 8:44). The idea that one
can drink and be acceptable to God as long as he/she doesn’t get
totally drunk is a LIE. Do people really drink most alcoholic beverages for taste? Or do many people drink for the “buzz,” that
feeling of gaiety that permits them to disregard responsibility or
problems. Must we be “anesthetized” against the reality of life by
the use of alcohol or other drugs in order to enjoy ourselves?

